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From: "Jack Venrick" <jacksranch@skynetbb.com>
Sent: Monday, September 22, 2008 9:52 PM
Subject:  Media caught red-handed in Obama lovefest
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a majority of U.S. media:
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I am always amazed that people even bother to watch mainstream media anymore.

Coast To Coast AM radio http:/Avww .coasttocoastam.com/ is so much more entertaining.

entertaining.

Jack Venrick
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Enumclaw, Washington

----- Original Message -----

From: The Media Research Center

To:

Sent: Thursday, August 21, 2008 11:00 AM

Subject: Media caught red-handed in Obama lovefest

Media Research Center

We have the evidence. We've caught the liberal media
red-handed in their pro-Obama spin. See below.

In a few days Barack Obama will accept the Democratic nomination

for President. How did he get there?

The fact is, the liberal media handed Barack Obama the
nomination with blatantly biased and favorable reporting -
and we have the dirty details!

'The Media Research Center has just completed an exhaustive analysis
of the coverage Obama has received from ABC, CBS, and NBC evening

news programs. We studied every story, every soundbite, and every
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mention from his first appearance on a network broadcast in May 2000
through June 2008--a staggering total of 1,365 stories. And what we
found is nothing short of shocking!

We've compiled our analysis in a Special Report called
"Obama's Margin of Victory: The Media." Go here to
request your copy when you support the MRC with a gift

of any amount:

http:/Awww.mrcaction.org/r.asp? U=10213&CID=506&RID=17826512

++ Irrefutable evidence of the media's pro-Obama spin!

John, only the MRC has the unique ability to generate this
kind of timely report that dares to put the relationship between
Obama and the liberal media under a microscope.

Liberal news elites deny any wrong-doing...

But this exclusive MRC report offers irrefutable evidence
that the liberal media have suspended all objectivity in favor
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of creating a political "rock star" who enjoys a near perfect

media image.

Inside our report, you'll find:

—Obama has received nearly seven times more good press

than bad.

—The networks only referred to Obama as "liberal" 14 times
in four years, despite the fact that he is the most liberal

member of the U.S. Senate.

—The networks paved the way for Obama's presidential run

with 100% positive stories as Obama broke onto the scene.

'This is the real story of 2008 — the liberal media's blind and
passionate love affair with Obama and how this unholy alliance is

providing Obama with the margin of victory.

Click here to reserve your copy in appreciation of your tax-

deductible gift of any amount:
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http://www.mrcaction.org/r.asp? U=10214&CID=506&RID=17826512

++ Special Bonus Report: Obama, the Media and Rev. Wright

John, if you can donate $25 or more to MRC, we will include
a second special Bonus Report that exposes how the media tried to
hide the radical nature of Obama's pastor — Rev. Jeremiah Wright.

Called "Editing Reverend Wright's Wrongs," this bonus report reveals
how the liberal media censored and manipulated Rev. Wright's sound-
bites and noxious commentary to protect Obama at a decisive moment

in the nominating process.

During this critical time in our nation's history, we need to know
the truth—not what the liberal media is peddling.

These two reports are only available from MRC. Go here

to request your copies in appreciation of your special tax-

deductible gift this month:
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http:/Awww.mrcaction.org/r.asp?U=10215&CID=506&RID=17826512

Again, this is THE story of 2008 -- the media's blatantly biased
pro-Obama coverage. Please request these resources and share them

with your friends.

Y our friends at the Media Research Center
P.S. Our Special Reports are the perfect way to counter the liberal
media lies that are threatening our nation and our way of life.

Please click on the link below and help the MRC:

http:/Awvww.mrcaction.org/r.asp? U=10216&CID=506&RID=17826512

T T T T S S T T A T
(Note: Please do not reply directly to this e-mail message. This
e-mail address is not designed to receive your personal messages.
To contact the Media Research Center with comments, questions or
to change your status, see the link at the end of this e-mail.)

+ + 4+ + + + + + + + 4+ + + + + + + + +
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+ + Comments? Questions?

http://www.mrcaction.org/r.asp?U=10217&RID=17826512

++ ++ +

'The Media Research Center is a research and education organization
operating under Section 501(c)(3) of the Internal Revenue Code.

Contributions are tax-deductible for income tax purposes.

For Mr. John Venrick to unsubscribe,
please send a written request to:
MRC

PO 277

Maxwell, IA 50161

or click here to unsubscribe:

http:/Awvww.mrcaction.org/r.asp?u=10218&cid=506&rid=17826512&£=1670
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Y ou are signed up as: jacksranch@ skynetbb.com

To change your email address click here:
http:/Awww.mrcaction.org/r.asp?u=10219&rid=17826512
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